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14:40 - 14:55 The European Film Industry: facts and figures
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EU box office stabilising
at comparatively high level
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EU admissions stable around 980 million ...

Cinema attendance in the EU (1998-2017)

In million tickets sold. Indexed development (base year = 1998).

[Admissions (in millions) ]

Avg

949vmi0 1010 1013 978 992 984 ‘

907 899

896 879

1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 20152016 2017

Base year

Source: European Audiovisual Observatory



100

... as GBO stays above EUR 7 billion ...

Gross box office in the EU (1998-2017)

Nominal values in EUR billion. Indexed development (base year = 1998).
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... thanks to a marginal increase in ticket prices

Average cinema ticket prices in the EU (1998-2017)

Nominal values in EUR. Indexed development (base year = 1998).
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Admissions growth differs across EU Member States

Admissions growth in EU Member States 2017 vs 2016

In %
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Russia became the 15t European market for admissions

Top 10 European markets by admissions (2017)

In million tickets sold
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Increase in number of film releases
coming to a halt?



Less first releases in some EU markets ...

Number of first releases in selected EU countries (2017) - Decreasing
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... While first release increase in others

Number of first releases in selected EU countries and Russia (2017) - Increasing
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Admissions to European films
increased in 2017 ...



... while admissions to US films slightly declined i

Breakdown of EU admissions by region of origin (2017)
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Market share of European films grows to 27.5%

EU market share by region of origin (2013-2017)

In %
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The share of EU non-national admissions is stable O

Breakdown of admissions to EU films in the EU by national and non-national market

In %
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High concentration
at the EU box office



Top 100 films account for 73% of EU admissions

Concentration of EU admissions (2017)

Top 100 films

N. of films Admissions

Source: European Audiovisual Observatory / LUMIERE database
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Only 16 to 18 films sell more than 10 mio tickets in the EU per year

Median number of films by admissions brackets (2013-2017)
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... and this number has been very stable over the past 10 years

Number of films by admissions brackets

In units. Indexed development (base year = 2008).
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... whereas films generating 1 to 10 mio seem to decline

Number of films by admissions brackets

In units. Indexed development (base year = 2008).
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Clear increase in films with low admissions

Number of films by admissions brackets

In units. Indexed development (base year = 2008).
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Top films tend to perform poorly compared to previous years

Admissions to top grossing films in the EU (2001-2017)

In million
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Top films by admissions in the EU and Russia 2017

EU

Russia
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Top EU films by admissions in the EU and Russia 2017
EU Russia

Valerian and the City of a
Thousand Planets
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French films stand out among the top 100 EUR films

Breakdown of top 100 European films in the EU in 2017 by country of origin

In number of films
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EU film production decreased
for the first time in years



EU fiction film production volume decreased

Number of EU films produced, 2013-2017

e — —A Total feature films
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For more
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14:55 - 15:10 Promoting European films: a multifaceted strategy

Maja Cappello
Head of Department for Legal Information
European Audiovisual Observatory

S8
8§88
§
sii European

‘-‘-:‘-:‘:." Audiovisual
Twitter hashtag 3

%, Observatory

o
O o
RO
# AO RU 2 0 1 8 e

9,




The promotion of audiovisual
works in Europe

Conference on “Challenges and Chances for the Russian Film Industry”
Saint Petersburg, 19 September 2018

Maja Cappello COUNCIL OF EUROPE
Head of Department for legal information
European Audiovisual Observatory s
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The role of audiovisual works

AV works play an important role in shaping European
identities.

e are economic goods, offering important
opportunities for the creation of wealth and
employment

e are also cultural goods which mirror and shape
our societies.
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The specificities of films

Among AV works, films have a particular
prominence:

* production budgets are substantially higher than
for other audiovisual content

« are more frequently the subject of international
co-production
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The problems faced by films

films in particular face strong competition from
outside Europe.

there is little circulation of European audiovisual
works outside their country of origin.

this limited circulation results from the
fragmentation of the European audiovisual sector
into national or even regional markets.
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State aid for AV works
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State aid

IS important to sustain European audiovisual
production:

high investment required

limited audience for European audiovisual works.
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...out there are
rules to respect
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State aid

* limited to 50% of the production budget (with exceptions)

« MS may require that 160% of the aid amount granted is
spent in their territory.

« MS may also require that a minimum level of production
activity is carried out in their territory. (up to 50% of the
production budget).

* no territorial spending obligation can ever exceed 80% of
pean the production budget. L Europenn
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...and is not
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State aid is not enough...

 limited by budgetary constraints and by
competition law at EU level.

 ...and what is the point of getting your film
financed if you do not manage to get it shown to

an audience?
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State aid for AV works
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HOW
in detail...
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Types of mandatory financial obligations

= « Direct » financial obligations

- Programming budget
- Pre-acquisition and/or production

* « Indirect » financial obligations

- Financial contribution to film fund (restricted / unrestricted)

= Diversity of national schemes

- Obligations on public and/or private broadcasters
- Fixed in law / public service contract / framework agreement

& curopean - Different calculation criteria (revenue threshold, g europen
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Contribution to film
funds by broadcasters

On-going mapping
research - data will be
available early 2019




Contribution to film
funds by VOD services

(first overview)

B Obligation

No obligation

European Audiovisual Observatory’ elaboration
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The Audiovisual Media Services Directive

Broadcasters
(Art. 17 AVMSD)

-~
>10%

= programming budget
to independent EU works

VOD services
(Art. 13 AVMSD)

= Financial contribution /
Rights acquisition of EU works
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Art. 17 AVMSD
Support to independent
European AV works

B Transmission time

B Transmission time OR(*)

financial contribution

B Financial contribution

* (AND) DE, ES, NL
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Source: European Audiovisual Observatory’s AVMSDatabase



Art. 13 AVYMSD
financial obligations on
VOD services

Direct contribution to production
or acquisition of rights

No obligation

B Mandatory

] Optional

sual
vatory

Source: European Audiovisual Observatory’s AVMSDatabase
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The Audiovisual Media Service Directive

Broadcasters (Art. 16-17 AVMSD) VOD services
(Art. 13 AVMSD)

-y
>50% >10%

= of transmission =  of transmission
time to EU works time OR

E European
Audiovisual
Observatory

to independent
European works




Observatory

Art. 16 AVYMSD
Minimum proportion of
broadcasting time of
European AV works

B >50% (as in AVMSD)

B 60%

Source: European Audiovisual Observatory’s AVMSDatabase




Art. 13 AVMSD
Share of European works
in the catalogues

50%

50%

. 20%
B Minimum quota

No fixed quota

60% (Eur)
40% (Fr)

30%
20%
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The Audiovisual Media Service Directive

VOD services (Art. 13 AVMSD)

= Prominence of EU works in VOD catalogues ‘




Art. 153 AVMSD
Prominence of European
works

B Mandatory
B Optional

No obligation

Source: European Audiovisual Observatory’s AVMSDatabase
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proper identification of origin of

Art. 13
Means used to ensure il Fiane A

search for European works, or the

1 placement of information and materials
p ro m I n e n ce promoting European works

place particular emphasis on the
European works in their catalogue
[...] by using an attractive
presentation to highlight the list of
European works available.

shall promote European works in the
presentation of their catalogue of
programs by giving due prominence to
or appropriately designating such
works

exhibition of visuals and making trailers

available . .
accessible and attractive

presentation of European works
& in the catalogue
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enable the public to search for such
works by origin

European
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Observatory

Source: European Audiovisual Observatory’s AVMSDatabase



Conclusion

= |s there one model of audiovisual ecosystem in
Europe to promote European works?

= NO

= EU member states have put in place many
different approaches and formulas to support
European works, based on the flexibility and
alternatives offered in the AVMSD.
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Further information from the European
Audiovisual Observatory: www.obs.coe.int
= VOD, Platforms and OTT: Which Promotion Obligations for European
Works?, (IRIS Plus, EOA, 2016)
= The State of Soft Money in Europe, (EAO, 2016)
= The Visibility of Films and TV Content on VOD (EAO, 2017)

= The Legal Framework applicable to Video-Sharing Platforms (IRIS Plus,
EAQ, 2018)

= EAO’s Legal Databases: S turopean

‘.“-:‘-:‘:“ Audiovisual
- AVMSDatabase: National transposition of the AVMS Directive S
MERLIN Database and Legal Newsletter R




Thank You!

For any queries:
maja.cappello@coe.int

www.obs.coe.int

COUNCIL OF EUROPE
Observatoire européen de l'audiovisuel
European Audiovisual Observatory
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15:10 - 15:30 Challenges and chances for
the Russian film industry - report presentation

Xenia Leontyeva
Senior analyst
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Challenges and opportunities
for the Russian film industry

Xenia Leontyeva M o
Senior analyst m HEBAQW“’ Wi Audiovisual

. ESEARCH Observatory
Nevafilm Research



Structure of the report

== Film production

s Theatrical distribution SWOT&PEST
[ analysis of the
A, Cinema exhibition industry

iC i

Q} Lawmaking in the film industry
=

<> Challenges and prospects for the
) development of the Russian film industry
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Summary Features
PEST Production Distribution Exhibition

Politics
State as investor for big

projects
=7
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Share of films Share of films Number of films
with state support without state support with state support




Summary Features
PEST Production Distribution Exhibition
Politics
State as
regulator
9 2017
Russian MPAA
rating
W16+ uR
W1+ B PG-13
OF 3y 17% G
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Summary Features
PEST Production Distribution Exhibition

Society

Attracting attention to gender
equality issues

Event cinema on the rise
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Summary Features
PEST Production Distribution Exhibition

Society
Demographi
C gap

2025
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Technology

Prominent role of animation

Live-action feature films .

Animated feature films

2016
955 71% 74%

Releases Cinemagoers Revenue
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Summary Features
PEST Production Distribution Exhibition

Technology

50 video-on-demand services in Russia

servizes from
telecoms
operators

online digital
cinemas stores

VOD
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Summary Features
PEST Production Distribution Exhibition

Gender
Only share of female directors is rising

28% @ Scriptwriters
23%

19% -
175 22% L Directors
11%
Producers

2,7%
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12Kl Directors of photography
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Summary Features

PEST Production Distribution Exhibition

Gender

The most popular films and features are

unavailable for women 40%
Documentary
Animated
Feature

21%  21% 21%
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13%
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Summary Features
PEST Production Distribution Exhibition

Windows
Foreign films digital windows are reducing,
while Russian films window is lengthening

—Total Russia Eurobe  —United States  —*—Other
12,1 12,3 11,6
10,4 \9,6
X
__6i6 & —7047,5

. 5,2 ’

4.0

2015 2016 2017 2018

G HEBAOWIBM




Summary Features
PEST Production Distribution Exhibition

Ads

Film prints budgets are using for films advertising on TV
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Summary Features
PEST Production Distribution Exhibition
Cinemas
Limited capacity of markets in
small towns Eilm
consumption
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Read more
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15:30 - 15:40

Twitter hashtag
#EAORU2018

Russian cinema audiences

Anton Malyshev
Excutive Director
Russian Cinema Fund
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DOOHA
KWHO

NCCAEAOBAHUE

AYAUTOPUU POCCUACKUX
FOPOACKUX KUHOTEATPOB
2017-2018

DEAEPAABHBIA ®OHA COLIMAABHOW 11 SKOHOMMYECKOM MOAAEPXKKIA
OTEYECTBEHHOW KMHEMATOTPADUIA



[BUWOM
®OHA L&OQEJ
KWHO

Pt
OMNCAHUE NCCAEAOBAHUA
KOIro onpoOCmAn?

MNoceTnteAn OCHOBHbIX KMHOTEATPOB B KPYMHbIX FrOPOAQX Poccum

BOAEE 20 000 KNHO3PUTEAEW

TAE N KOTAA ONMPOCUAN?

12 KpyNHEenLmnX ropoAO0B N0 KUHOTEATPAABHOMN
nocewaemMocTty, 50 KMHoTeaTpos

Mockea, CaHkT-[eTepbypr, HoBocubupck, EkatepuHbypr, HWkKHWM HOBropoa,
KasaHb, OmMck, PocTtoB-HO-AOHY, KpacHoaap., Yoa, HeassbuHck, KpacHosipcK

KAK ONMPOCUAN?

15 MUH.

AVNYHOE MHTEePBbIO HA BbIXOAE U3 KMHO3AAQ
C NCNOAb3OBAHMEM NACHLUEeTOB

10 BOAH

1



oKER B
NOPTPET KWHO3PUTEAS

BospacT cpeaHecTammctnyeckoro knHosputeast — 30 Aet. OH noceLaet KMHoteaTtp 15 pas B roA, XOAWUT B KMHO CO CBOEW
BTOPOW MOAOBMHOM U BLIBUPAET GUABM AASI IPOCMOTPA BOAEE YEM 3Q CYTKM A0 CEeAHCA. 10 CPABHEHMIO C MPOLLALIM FOAOM
3PUTEAU CTAAM CTAPLLIE, U BEIPDOCAQ AOASI CEMENHON QYAUTOPUN.

H CpeaHUin BO3pacT n
sn43% 30 A€t aa 57%

BO3PACT YACTOTA NOCELLEHUS

3% 60 AeT v cTapLue 7% 10%

0,
i 13% 14-17 rer Pas B roa vipexe - Pa3 B HEAEAIO M yaLLe
10% 45-59 ret " \ .

15%

1-2 pasa B 6 MecsiLEeB

24% 18-24ropa B CPEAHEM 42%
20% 35-44 ropa 3ATOA 1-2 pa3a B Mecsiy
26% 1 5 ——
1-2 pasa B 3 mecsiLa PA3
31% 25-34 ropa

6 8° T BbIBMpatoT GUABM AASI
To npocMoTpa BoAee YeM 3a CyTKu

OBPA3OBAHUE 3AHATOCTb CPEAHUI AOXOA

57% 642% 46 431

Boicwee PaGoraiowmin Py6Aeit
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POCCUNCKNN KWHO3PUTEAb CTAHOBUTCS CTAPLLIE

PACINPEAEAEHUE AYAUTOPUU NO BO3PACTHLIM IPYMNNAM

onpPoOC 2018 onpocC 2017

14-17 net 14-17 net

18-24 roaa 18-24 ropa

25-34ropa 25-34ropaa

35-44 roaa 35-44ropa

45-59 net 45-59 net

60 AeT n cTapLue 60 AeTw cTOpWE

4 ¢ BhilLe/HIKE NO CPABHEHUIO CO 3PUTEASIMA B LIEAOM r0A HO3OA MK AOBEPUTEABHOM MHTEPBOAE 95%




BUHOM
m o t %
KMHO IS

BbIBOP ®UABMA

TaIoT OT3bE Cocromerpyme/  CAVTbI, HA KOTOPBIX TIOAYHAIOT MHOOPMALMIO O KMHO

3puteaei B IHTepHete NAGAMKE O KUHO

kinopoisk.ru / KuHonoumck 55
afisha.ru / Advwa  KEEA

afisha.yandex.ru / Aduwa siHaeke  P2iA

CMOTPST TRERAEDbI U CAeaST 30 pPACnMCaHUEM fiim.ru / Guaem.py 54
nocTepbl K GUALMAM BbIXOAQ HOBMHOK

kino.mail.ru / Knio.Meiapy |54

77% UHTEPECYIOTCH ACNOAHUTEALHBIMU MATEPUAAGMMU K GUABMAM, CPEAN KOTOPLIX HOMBOAEE BOCTPEBOBAHHLIMM
SIBASIOTCS] TDEMAEPbI 1 OT3bIBbI 3pUTEAEH B UHTEPHETE. P 3TOM 30 AOMOAHUTEABHOI UHbOPMALME Yalle o6palaeTcs
HEHOBOTOAHSISI QYAUTOPMS,

Mpn 3TOM HO AOAIO BCEX CANUTOB NMPUXOAUTCS He B6oAaee 2,2% 3putenen,
OCTABASIIOLLMX TAOM CBOU OT3bIB NOCAE NPOCMOTPA PUABMA B KUHOTEATPE.
B 4aCTHOCTK, HO COMOM NONYASPHOM NopTaAe Kinopoisk.ru CBOM OT3biB
OCTABASIIOT He 60Aee 0,3% peaAbHbIX NOCEeTUTEAeN KUHOTeATPOB.



@OHA
KWHO

OLIEHKA KAYECTBA POCCUNCKOTO KMHO

3a ﬂpOLIJeALLII/II;I roa UHTEPEC K pOCCI/II;ICI(OMy KWHO 3HA4YNTEABHO BbIPOC. I'Ipln STOM BbIDOCAC U AOASI TEX, KTO OTMEeYaeT
yAydlleHne Ka4yeCTtsd pOCCVIPICI(OFO KWMHO B Te4eHWe NOCAeAHWX ABYX AET.

ECAW B KUHOTEATPE UAYT CEAHCbI TOABKO POCCUNCKUX ®UALMOB

HAHAAOC 2018 TOAA

87% 1 10%+

MoRAYT HO OTEYECTBEHHBINA
PUABM, ©CAWN OH MOKCKETCS
WHTEPECHBLIM

ByAYT XAQTb, KOTAQ HOYHETCS
30pPYOEXHbIN GUABM, MAW YAAYT
13 KHOTEATPA

KAYECTBO POCCUMACKUX PUABMOB 2017 TOAA
Aydwe, 4em GUALMOB, CHSITbIX 1% T
rOA-ABQ HO30A

Takoe e, kKaK Y GUALMOB, CHsITbIX  PTLA 4
rOA-ABQ HO3QA

Xyxe, 4eMm Te, 4TO CHUMOAW oA~ 4% ‘
ABQ HO30A

f * BbiLlue/Hmxe NO CPABHEHWIO C COOTBQTCTBWOU.%M nokasareaem
roA Ha30A NPY AOBEPUTEALHOM MHTEPBAAE 95

HA4AAO 2017 TOAA

77% 17 %

MonayT HQ OTEYECTBEHHDIN
PUABM, ECAM OH NOKaXKETCS
MHTEPECHbIM

ByAyT XAQTb, KOTAQ HOYHETCS
3QpYOEXHbIM QUABM, UAKU YHAYT
13 KMHOTEATPA

KAYECTBO POCCUNCKUX ®UABMOB 2016 TOAA
Ayuywe, 4em GUALMOB, CHSITbIX 58%
rOA-ABQ HO3QA

Takoe e, KaK Y GMABMOB, CHTHIX  EZTT
rOA-ABQ HA3GA

Xy>Ke, 4eMm Te, H4TO CHUMQAAM FTOA- 7%
ABC HQ3aA




K i3
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)
3PUTEADb

C ceHta6ps 2018 roaa nopTpeT pOCCUNUCKOro
KMHO3PUTEAS CTAHET AOCTYNEH B MOGUABHOM
NPUACIKEHUM:

® MOAOBO3PACTHOM COCTOB KMHOQYAUTOPUM,

® NHAEKC YACBASTBOPEHHOCTU U
FOTOBHOCTWN PEKOMEHAOBATh QUABM,

® OBLLAS OLEHKA UABMA
® Kputepuu eoibopa GuAbMa
® 06bEM AYAUTOPUK BYAYLLIETO YUK-3HAC

® YDOBEHb OXUAQHWS BYAYLLMX PEAM3OB.

Q4

Texywmit npokart v

Lemorpagms

Benukuid ypasHuTens 2

Cpepwuia BospacT

ey

x

06.09.2018

1359772309
31 rog
33740

M69% / N 3%

94857 5278

= i)

NMEPBbI POCCUNCKWUA TPEKEP KUHOAYAUTOPUU

Foronb. CrpawHan MecTb

30.08 2018

391087 642 9

Cpeaxwi BospacT 31rog

O G

M36% /K 64%

78008 358 P

301 886

¥

TemHble oTpaxKeHus

06.09.2018

62049971 P

CpeaHwi BospacT 25 net
-_— -

163963

s E0Y

M30% /K 70%

429660559

¥

Anbda

23.08.2018

5142353559

Cpeauui Bo3pacT 28 net

G

M 54% / K 46%

36990 038 P

Noapo6Hee: 20 ceHTa6psa | KoHdpepeHu-3aa D3 116:00

144928

L

6



BAATOAAPUM SA BHUMAHMUE!



15:40-16:40

Twitter hashtag
#EAORU2018

Round Table

Round table on the challenges and chances for the Russian
film industry moderated by Oleg Berezin, CEO Nevafilm

Anton Malyshev Dmitry Nartov
Executive Director CEO

Russian Cinema Fund Kinomax cinema chain
Elena Brodskaya Nikolay Larionov

VP Studio Marketing Creative producer

The Walt Disney Company Mars Media

Russia & CIS

88§

55 European

Audiovisual
Observatory




16.40 - 17.00
Networking Buffet

- -~ .




Thank you
for coming!

A presentation of
The European Audiovisual Observatory

COUNCIL OF EUROPE

CONSEIL DE LEUROPE




