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     - Facts & Figures 2017 
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EU box office stabilising 
at comparatively high level 



Source: European Audiovisual Observatory 

EU admissions stable around 980 million … 

In million tickets sold. Indexed development (base year = 1998). 
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… as GBO stays above EUR 7 billion … 

Nominal values in EUR billion. Indexed development (base year = 1998). 

Gross box office in the EU (1998-2017) 
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… thanks to a marginal increase in ticket prices 

Nominal values in EUR. Indexed development (base year = 1998). 

Average  cinema ticket prices in the EU (1998-2017) 
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Source: European Audiovisual Observatory 

Admissions growth differs across EU Member States 

In % 

Admissions growth in EU Member States  2017 vs 2016 

- 12.9 

- 4.9 
- 3.8 - 3.5 

- 2.5 - 1.7 - 1.6 - 1.6 - 1.6 

1.4 2.1 2.1 
3.6 

4.8 5.3 5.7 6.2 6.4 6.5 6.7 
8.7 

10.8 

18.1 

IT SE DK AT CZ FR SI LV ES 

GR BE BG DE GB HU IE FI PT NL HR LU CY RO EE PL LT SK 

14 27 
Growth > 1% 

9 27 
Decline < -1% 

RU 

10.0 



Russia became the 1st European market for admissions 

In million tickets sold 

Top 10 European markets by admissions (2017) 
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Increase in number of film releases  
coming to a halt? 



Source: European Audiovisual Observatory 

Less first releases in some EU markets … 

Number of first releases in selected EU countries (2017) - Decreasing 
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Latvia 

Finland 

457 442 

377 374 
399 

… while first release increase in others 

Russia 

Number of first releases in selected EU countries and Russia (2017) - Increasing 

PROVISIONAL & ESTIMATED 



Admissions to European films 
 increased in 2017 … 



630 
575 

618 
669 658 

10 3 
69 

35 37 

238 
302 

264 261 276 

2013 2014 2015 2016 2017 prov 

US films 

… while admissions to US films slightly declined 

Breakdown of EU admissions by region of origin (2017) 

Source: European Audiovisual Observatory / LUMIERE database 
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Market share of European films grows to 27.5% 
EU market share by region of origin (2013-2017) 

Source: European Audiovisual Observatory / LUMIERE database 
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The share of EU non-national admissions is stable 

National admissions 

Non-national admissions 

Source: European Audiovisual Observatory / LUMIERE database 

Breakdown of admissions to EU films in the EU by national and non-national market 
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High concentration 

at the EU box office 



Top 100 films account for 73% of EU admissions 

Source: European Audiovisual Observatory / LUMIERE database 
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Source: European Audiovisual Observatory 

Only 16 to 18 films sell more than 10 mio tickets in the EU per year 

Median number of films by admissions brackets (2013-2017) 

PROVISIONAL & ESTIMATED 
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… and this number has been very stable over the past 10 years 

Number of films by admissions brackets 
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Source: European Audiovisual Observatory 

… whereas films generating 1 to 10 mio seem to decline 

Number of films by admissions brackets 
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Source: European Audiovisual Observatory 

Clear increase in films with low admissions 

Number of films by admissions brackets 

PROVISIONAL & ESTIMATED 
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Top films tend to perform poorly compared to previous years 

Source: European Audiovisual Observatory / LUMIERE database 
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Despicable Me 3 

(US) 1 32.3 m. 

Beauty and the Beast 

(US) 2 29.8 m. 

Star Wars Episode VIII 
– The Last Jedi 

(US) 
3 28.8 m. 

The Fate of the Furious 

(US/CN/JP) 4 21.7 m. 

Fifty Shades Darker 

(US/CN) 5 20.3 m. 

Top films by admissions in the EU and Russia 2017 
EU Russia 

 

Posledniy bogatyr 
(RU) 

1 8.0 m 

2 7.3 m 

3 6.6 m 

4 6.2 m 

Guardians of the Galaxy 2 

(US) 5 5.3 m 

Pirates of the Carribean: 
Dead Men Tell no Tales 

(US) 

The Boss Baby 

(US) 

Despicable Me 3 

(US) 



Top EU films by admissions in the EU  and Russia 2017 
EU Russia 

 

1 2.9 m 
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3 1.2 m 
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Ballerina 

(FR) 5 1.1 m 

Dunkirk 

(GB inc/US/FR/NL) 1 
 

17.2 m 
 

Paddington 2 

(GB/FR) 2 
 

9.1 m 
 

Kingsman: The Golden Circle 

(GB inc/US) 3 
 

8.7 m 
 

Valerian and the City of a 
Thousand Planets 

(FR/CN/US/DE/AE) 
4 

 
8.2 m 

 

Fack ju Göhte 3 

(DE) 5 
 

6.5 m 
 

Valerian and the City of a 
Thousand Planets 

(FR/CN/US/DE/AE) 

Kingsman: The Golden Circle 

(GB inc/US) 

Dunkirk 

(GB inc/US/FR/NL) 

Baby Driver 

(GB/US) 
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French films stand out among the top 100 EUR films 

Breakdown of top 100 European films in the EU in 2017 by country of origin 
In number of films 
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EU film production decreased  
for the first time in years 



EU fiction film production volume decreased 

Source: European Audiovisual Observatory  

Fiction features 
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For more 
information 

 
www.obs.coe.int 
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14:55 – 15:10 Promoting European films: a multifaceted strategy 

Twitter hashtag 
#EAORU2018 
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The promotion of audiovisual  
      works in Europe 

Conference on “Challenges and Chances for the Russian Film Industry” 

Saint Petersburg, 19 September 2018 

Maja Cappello 
Head of Department for legal information 
European Audiovisual Observatory 
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The WHY 
&  

The HOW 
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WHY? 



35 The role of audiovisual works  
 

AV works play an important role in shaping European 
identities.    
 
• are economic goods, offering important   

opportunities for the creation of wealth and  
employment 
 

• are also cultural goods which mirror and shape 
our societies. 

   



36 The specificities of films     
 
Among AV works, films have a particular  
prominence: 
 
• production budgets are substantially higher than 

for other audiovisual content    
 

• are more frequently the subject of international 
co-production 
 

• The duration of their exploitation life is longer.   



37 The problems faced by films     
 
• films in particular face strong competition from 

outside Europe.    
 

• there is little circulation of European audiovisual 
works outside their country of origin. 
 

• this limited circulation results from the 
fragmentation of the European audiovisual sector 
into national or even regional markets.   
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HOW? 



39 State aid for AV works 

Film Funds Fiscal Incentives 

Legal obligations > TV & VoD 



40 State aid   
 
is important to sustain European audiovisual 
production:  
 
• high investment required    

 
• limited audience for European audiovisual works.    
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…but there are 
rules to respect 



42 State aid 
 
• limited to 50% of the production budget (with exceptions) 

 
• MS may require that 160% of the aid amount granted is 

spent in their territory.  
 

• MS may also require that a minimum level of production 
activity is carried out in their territory. (up to 50% of the 
production budget).  
 

• no territorial spending obligation can ever exceed 80% of 
the production budget. 
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…and is not 

enough 



44 State aid is not enough… 
 
 
• limited by budgetary constraints and by 

competition law at EU level.  
 

• …and what is the point of getting your film 
financed if you do not manage to get it shown to 
an audience?  

 



45 State aid for AV works 

Financial 
obligations 

Film Funds 

Quotas 

Fiscal Incentives 

Prominence 
Obligations                                                                                                                  Levies and taxes 

Legal obligations > TV & VoD 
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…but WHY? 
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Financial 
obligations Quotas Prominence 

Obligations Levies and taxes 

Legal obligations > TV & VoD 

Indirect support 
to state aid 

Direct support 
to production 

Access to 
screens Findability                                                                                                                             
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HOW 

in detail… 
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Financial 
obligations Quotas Prominence 

Obligations                                                                                                                             Levies and taxes 

Legal obligations > TV & VoD 
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 « Direct » financial obligations 
- Programming budget 
- Pre-acquisition and/or production 

 
 « Indirect » financial obligations 

- Financial contribution to film fund (restricted / unrestricted) 

 Diversity of national schemes 
- Obligations on public and/or private broadcasters 
- Fixed in law / public service contract / framework agreement 
- Different calculation criteria (revenue threshold, 

programmes..) 

Types of mandatory financial obligations 
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Financial 
obligations Quotas Prominence 

Obligations                                                                                                                             Levies and taxes 

Legal obligations > TV & VoD 



52 Contribution to film 
funds by broadcasters 
 

On-going mapping 
research – data will be 
available early 2019 

 



53 Contribution to film 
funds by VOD services 
(first overview) 

 

Obligation 

No obligation 

European Audiovisual Observatory’ elaboration 
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Financial 
obligations Quotas Prominence 

Obligations                                                                                                                             Levies and taxes 

Legal obligations > TV & VoD 



55 

 of transmission time OR 
 programming budget 
to independent EU works 

Broadcasters  
(Art. 17 AVMSD) 

VOD services 
(Art. 13 AVMSD) 

 Financial contribution /  
Rights acquisition of EU works  

 Share in catalogues AND/OR 
 Prominence obligations 

The Audiovisual Media Services Directive 
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Source: European Audiovisual Observatory’s AVMSDatabase 

Art. 17 AVMSD 
Support to independent 
European AV works 

 

 Transmission time 

 Transmission time OR(*) 
 financial contribution 

 Financial contribution 

* (AND) DE, ES, NL 



57 Art. 13 AVMSD 
financial obligations on 
VOD services  
 
Direct contribution to production 
or acquisition of rights 
 

No obligation 

Mandatory 

Optional 

 Source: European Audiovisual Observatory’s AVMSDatabase 
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Financial 
obligations Quotas Prominence 

obligations                                                                                                                             Levies and taxes 

Legal obligations > TV & VoD 
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 of transmission 
time to EU works 

Broadcasters (Art. 16-17 AVMSD) VOD services 
(Art. 13 AVMSD) 

 Financial contribution/rights 
acquisition of EU works  

 (30%) Share in catalogues 
and/or 

 Prominence obligations 

The Audiovisual Media Service Directive 

 
 of transmission 

time OR 
 programming 

budget 
to independent 
European works 



60 Art. 16 AVMSD 
Minimum proportion of 
broadcasting time of  
European AV works  
 

 

    >50% (as in AVMSD) 

    60% 
 

Source: European Audiovisual Observatory’s AVMSDatabase 
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Art. 13 AVMSD 
Share of European works 
in the catalogues 
 

 

Minimum quota 

No fixed quota 

50% 

50% 

20% 

20% 

10% 

30% 

60% (Eur) 
40% (Fr) 

20% 

25% 

10% 

20% 

Source: European Audiovisual Observatory’s AVMSDatabase 
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Financial 
obligations Quotas Prominence 

Obligations                                                                                                                  Levies and taxes 

Legal obligations > TV & VoD 
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VOD services (Art. 13 AVMSD) 

 Financial contribution / Rights acquisition 
of European works 

 Share in VOD catalogues, and/or 

 Prominence of EU works in VOD catalogues 

The Audiovisual Media Service Directive 
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Art. 13 AVMSD 
Prominence of European  
works  

Mandatory 

Optional  

No obligation 

Source: European Audiovisual Observatory’s AVMSDatabase 
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Source: European Audiovisual Observatory’s AVMSDatabase 

exhibition of visuals and making trailers 

available 

place particular emphasis on the 

European works in their catalogue 

[…] by using an attractive 

presentation to highlight the list of 

European works available. 

enable the public to search for such 

works by origin 

Art. 13 
Means used to ensure 
prominence 

proper identification of origin of 

programmes available in the catalogue 

as well as providing the option to 

search for European works, or the 

placement of information and materials 

promoting European works 

accessible and attractive 

presentation of European works 

in the catalogue 

shall promote European works in the 

presentation of their catalogue of 

programs by giving due prominence to 

or appropriately designating such 

works 
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 Is there one model of audiovisual ecosystem in 
Europe to promote European works? 
 

 NO  
 EU member states have put in place many 

different approaches and formulas to support 
European works, based on the flexibility and 
alternatives offered in the AVMSD. 

 

Conclusion  
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 VOD, Platforms and OTT: Which Promotion Obligations for European 
Works?, (IRIS Plus, EOA, 2016) 

 The State of Soft Money in Europe, (EAO, 2016) 

 The Visibility of Films and TV Content on VOD (EAO, 2017) 

 The Legal Framework applicable to Video-Sharing Platforms (IRIS Plus, 
EAO, 2018) 

 EAO’s Legal Databases: 
- AVMSDatabase: National transposition of the AVMS Directive 
- MERLIN Database and Legal Newsletter 

Further information from the European 
Audiovisual Observatory: www.obs.coe.int 
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Thank You! 

 
For any queries: 
maja.cappello@coe.int 
 
www.obs.coe.int  

mailto:maja.cappello@coe.int
http://www.obs.coe.int/
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15:10 – 15:30 Challenges and chances for  
the Russian film industry – report presentation 

Twitter hashtag 
#EAORU2018 



Challenges and opportunities  
for the Russian film industry  

Xenia Leontyeva 
Senior analyst 
Nevafilm Research 
 



Structure of the report 

1 

Film production 
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analysis of the 
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Developing regional film 

clusters  

 
Features 

E
Summary 
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Dependence of the industry on  

a small number of films 

Economics 

Three seconds 

Matilda 

Posledny bogatyr 

Viking 

Stalingrad 
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Share in attendance 
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Event cinema on the rise 

Society 
Attracting attention to gender  

equality issues 
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Demographi

c gap 
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Technology 

8 

Cinemagoers Revenue 

71% 74% 

29% 26% 15% 

85% 

Live-action feature films 

Animated feature films 

Releases 

2016 

Prominent role of animation 



Technology 
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VOD 

50 video-on-demand services in Russia 

services from 

telecoms 

operators 

1

0 online 

cinemas  

digital 

stores  

30 2 
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Features 



Gender 
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Only share of female directors is rising 

Production 
Features Summary 
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11 

The most popular films and features are 

unavailable for women 

Production 
Features Summary 

40% 
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Documentary 
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Feature 



Windows 

12 

Foreign films digital windows are reducing,  

while Russian films window is lengthening 

 Distribution
Features Summary 

10,4 
8,8 

5,2 

6,6 7,5 

12,1 12,3 11,6 
9,6 

4,0 

7,4 

2015 2016 2017 2018 

Total Russia Europe United States Other 



Ads 

13 

Film prints budgets are using for films advertising on TV 

 Distribution
Features Summary 
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Cinemas 

14 

 Exhibition 
Features Summary 

Limited capacity of markets in 

small towns 

5315 
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2016 
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(forecast) 
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2016 
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(forecast) 

Film 

consumption 

2,7 1,1 



Read more 
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15:30 – 15:40 Russian cinema audiences 

Twitter hashtag 
#EAORU2018 
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Anton Malyshev 
Executive Director 
Russian Cinema Fund 
 
Elena Brodskaya 
VP Studio Marketing 
The Walt Disney Company  
Russia & CIS 
 
 

  

 

15:40 - 16:40 Round Table 
Round table on the challenges and chances for the Russian 
film industry moderated by Oleg Berezin, CEO Nevafilm 

Dmitry Nartov 
CEO 
Kinomax cinema chain  
 
Nikolay Larionov 
Creative producer  
Mars Media   

Twitter hashtag 
#EAORU2018 
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16.40 – 17.00  
Networking Buffet 
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A presentation of 
The European Audiovisual Observatory  

Thank you  
for coming! 


